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IMPULSES ARE THE DRIVING FORCE FOR SUCCESS!

After more than 16 years of brand-building - responsibility for a German interior premium
brand (CABINET) it was urging me in 2015, not only to make this one company fit and visible.

| wanted to share my passion and competence for brand building, touchpoint creation and
F expansion of brand worlds and companies as well as my good sense for current
@ developments and (mega) frends, with other enterprises and company managers. As an
\ experienced sparring partner, impulse generator, frend and brand consultant, with my agency

philla BrandXitement | now offer my marketing and strategy fitness program to companies,
agencies, manufacturers and dealers.

"Tempora mutantur, nos et mutamur in illis". In order to be able to steer and implement this
specifically for our companies, we must continually raise our awareness and keep ourselves
both professionally and creatively fit. In the increasingly rapid change, it needs good impulses
and a strong motivation to meet the high demands on the required agility.

Whether it is through individual marketing consulting, brand and marketing management or
customized marketing training programs and workshops for your employees and traders:
philla supports you always individual with its network to build and expand the fitness of your
brand. Stay in motion — then your business also will remain fit and powerful!

| am looking forward to hear from you!
. T +49 (0) 177/ 478 6000
w ’ mail@philla.com
Julia K. M. Greven
philla BrandXitement www.philla.com

QOOO0®



https://www.instagram.com/phillabrandxitement/
https://www.instagram.com/phillabrandxitement/
https://twitter.com/BrandXitement
https://twitter.com/BrandXitement
https://www.linkedin.com/in/julia-k-m-greven-34868822/
https://www.linkedin.com/in/julia-k-m-greven-34868822/
https://www.xing.com/profile/JuliaKM_Greven/cv
https://www.xing.com/profile/JuliaKM_Greven/cv
https://www.youtube.com/channel/UCyYuAE_re5CfqPlNZxwGdAQ
https://www.youtube.com/channel/UCyYuAE_re5CfqPlNZxwGdAQ
https://www.facebook.com/BrandXitement/?ref=bookmarks
https://www.facebook.com/BrandXitement/?ref=bookmarks

PORTFOLIO

Agency independent brand and marketing consulting
Retail Support & Consulting
Strategy development for industry and trade

Conception & realization of special brand appearances (Brand stores,
PopUp and Guerilla Stores, special exhibitions, events, flights to Mars)

Mediation of strategic brand partnerships as well as Conception and
implementation of brand cooperation

Trend consulting and implementation for product and Business Development
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Workshops, seminars and lectures on the above topics
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RETAIL SUPPORT & CONSULTING

TRADE 2016
Ein Event von IFHL. 21 und phiilla

Powered by Handlerbund

Review of the FutureTrade conference: Here


http://www.ifhkoeln.de/blog/details/gelungener-auftakt-futuretrade-2016-mit-vielfaeltigen-impulsen-fuer-die-interior-branche/
https://www.youtube.com/channel/UCyYuAE_re5CfqPlNZxwGdAQ
https://www.youtube.com/channel/UCyYuAE_re5CfqPlNZxwGdAQ
https://www.youtube.com/channel/UCyYuAE_re5CfqPlNZxwGdAQ
https://www.youtube.com/channel/UCyYuAE_re5CfqPlNZxwGdAQ

WORKSHOPS, LECTURES, SEMINARS
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Trend Update 2018


http://bit.ly/2jequLV
http://bit.ly/2jequLV
http://bit.ly/2jequLV
http://bit.ly/2jequLV
https://www.youtube.com/watch?v=bUghL382vrE
https://www.youtube.com/watch?v=bUghL382vrE
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http://www.furnitureclub.de/fileadmin/files/Presseartikel/2014_09_04_Moebelmarkt_Wie_tickt_T%C3%BCrkei.pdf
http://www.furnitureclub.de/fileadmin/files/Presseartikel/2014_09_04_Moebelmarkt_Wie_tickt_T%C3%BCrkei.pdf
https://www.ifhkoeln.de/blog/details/gelungener-auftakt-futuretrade-2016-mit-vielfaeltigen-impulsen-fuer-die-interior-branche/
https://www.ifhkoeln.de/blog/details/gelungener-auftakt-futuretrade-2016-mit-vielfaeltigen-impulsen-fuer-die-interior-branche/
https://niederlassungsmagazin.mercedes-benz.de/koeln/lifestyle/article/imm-cologne-moebel-trends-2017-777459
https://niederlassungsmagazin.mercedes-benz.de/koeln/lifestyle/article/imm-cologne-moebel-trends-2017-777459
https://www.ifhkoeln.de/blog/details/lost-in-digital-translation-das-war-die-futuretrade-2017/
https://www.ifhkoeln.de/blog/details/lost-in-digital-translation-das-war-die-futuretrade-2017/
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YOUR CONTACT TO ME

F [ am lookung forward fo- your call /
9 —

Julia Greven

Brand development & consulting
Marketing Strategy Development & Implementation
Trend Embedding & Innovation Management

philla BrandXitement
E: mail@philla.com
T. +491774786000

www.philla.com
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http://www.philla.com/de/about
http://www.philla.com/de/about
https://www.instagram.com/phillabrandxitement/
https://www.instagram.com/phillabrandxitement/
https://twitter.com/BrandXitement
https://twitter.com/BrandXitement
https://www.linkedin.com/in/julia-k-m-greven-34868822/
https://www.linkedin.com/in/julia-k-m-greven-34868822/
https://www.xing.com/profile/JuliaKM_Greven/cv
https://www.xing.com/profile/JuliaKM_Greven/cv
https://www.youtube.com/channel/UCyYuAE_re5CfqPlNZxwGdAQ
https://www.youtube.com/channel/UCyYuAE_re5CfqPlNZxwGdAQ
https://www.facebook.com/BrandXitement/?ref=bookmarks
https://www.facebook.com/BrandXitement/?ref=bookmarks

